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1 OUR PROMISE TO CUSTOMERS
*  We provide ONLYONE products and services to our customers. 16
*  We promote and sell our products and services to customers 17
ethically and honestly.
*  Wetake our customers’ feedback seriously, and customer 19
satisfaction is our utmost priority.
*  We protect our customers’ personal information in a secure and 21

responsible manner.

2 OURPROMISE TO SHAREHOLDERS AND INVESTORS

* Wekeep all our records accurately and manage themrigorously.

*  We comply with the public disclosure rules and strictly control
insider information.

*  We protect the Company’s assets with care and use them
properly.

*  We comply with the Company’s privacy policy and protect its
confidential information.

26
29

33

36

We foster an environment where we can work with prideand have 40
fun.

We foster a healthy and safe working environment. 44

We perform our work in an honest and lawful manner and withour 47
best efforts.

We try to find the right balance between protection of individual 50
privacy and respect for our co-workers.

OUR PROMISE TO FELLOW PLAYERS IN THE MARKET

We establish a sound transaction order by competingfairly. 54

We create an industrial ecosystem of shared growth by dealing 58
fairly with our business partners.

OUR PROMISE TO THE GLOBAL COMMUNITY

We create shared value and fulfill our corporate social 64
responsibility.

We realize social values by respecting human rights and protecting 66
the environment.

We comply with the anti-corruption and anti-bribery laws from 68
all over the world.

Werespect the international trade order and abide by the laws 71
and regulations of each country.



WHY DO WE NEED THE CODE OF CONDUCT?

The CJ Code of Business Conduct (the “Code of Conduct”) outlines CJ's
promise to our stakeholders to put CJ's Management Philosophy into
practice. The Code of Conduct helps us set the proper direction for
conducting business and instills the sense of responsibility we must have
as members of a respected and valued corporation.

When we refer to "we." “us,” “our,” "Company,” or “CJ" we mean CJ group
of companies including all subsidiaries and affiliates worldwide.

Cy CJ Management Philosophy consists of: D
MANAGEMENT contributing to the global economy (developing the
PHILOSOPHY national economy and improving people’s lives through

our businesses; @ valuing talent (treating employees
with respect and creating a business environment that
allows them to maximize their abilities); and ® pursing
rational management (pursuing profits and prosperity
through rational management and technological
innovation). The key concepts above have been
passed down and integrated into CJ Management
Philosophy as follows;

:F‘ T MAMAGEMENT FHILCSORHY

MISSION
CONTRIBUTING
TO THE GLOBAL COMMUMITY
BY PROVIDING THE BEST VALUE
WITH OUR ONLYQONE
PRODUCTS AMD SERVICES

ViSioH

GLOBAL LIFESTYLE COMPANY
INSPIRING A MEW LIFE OF
HEALTH, HAPPIMESS, AND

COMVEMIEMCE

CORE VALUES

ue ONLYONE

PRINCIPLES

INTEGRITY - PASSHON - CREATIVITY -RESPECT

WHY THE CODE
OF CONDUCT IS
NECESSARY

HOW THE
CODE OF
CONDUCTIS
ESTABLISHED

The Code of Conduct is based on C]J Management
Philosophy and serves as a specific guideline for putting
it into practice. The Code of Conduct describes the
appropriate and ethical behaviors for CJ employees
when dealing with all those who have an interest in CJ,
namely our customers, shareholders, colleagues,
competitors and business partners within our supply
chain, as well as national and local communities.

The Code of Conduct provides a higher standard than
those set by applicable laws when dealing with
stakeholders. In doing so, we will be able to nurture
talented individuals to provide ONLYONE products
and services and establish an industrial ecosystem built
on mutual respect and shared growth, while achieving
our mission and vision in the process.

The Code of Conduct has been established with the
approval of the Board of Directors and/or the highest
decision making body, if applicable. The Code of
Conduct may be amended to keep up with the changes
in CJ values and CJ Management Philosophy, internal
standards, domestic and foreign policies and
regulations. Any material amendment to the Code of
Conduct will be made available to all employees and
stakeholders.



HOW CAN WE UTILIZE THE CODE OF

CONDUCT?

By understanding and adhering to the Code of Conduct, we can
uphold CJ’s reputation and protect the Company from potential legal
and social risks that may arise from violatingiit.

CJ EMPLOYEES’
RESPONSIBILITY

UTILIZING
THE CODE OF
CONDUCT

The Code of Conduct applies to all CJ employees
worldwide. We must adhere to and comply with the
Code of Conduct at all times when conducting the
Company'’s business. Compliance with the Code of
Conduct into practice shall never be subject to
compromise, even for important business reasons
such as sticking to the business plan or achieving
profit targets. This is because CJ Management
Philosophy, centered on advancing the global
economy through our business endeavors,
necessitates us to make morally sound decision when
confronted with legal or ethical complexities in our
pursuit of profitability. In addition, we should
encourage third parties acting on behalf of CJ, such
as consultants, agents, and business partners,

to be aware of, and understand and the Code of
Conduct as well.

The Code of Conduct was designed to address the
most common legal and ethical issues we face when
we conduct business or make business decisions. In
order to determine whether or not our actions and
decisions are appropriate, we must first ask ourselves
the following:

_| Are they lawful? |—

|
YES

]
Are they in ine with C] Management
Philosophy ?

T
YES
|

Are they in accordance with the ideclogy and
the spirit of the Code of Conduct?
T
YES
]
‘Would you be comfortable with your family

finding owt? i
T
YES NOT SURE
I
Areyou confident it would not negatively Inquire anline
impact C]'sstakeholders? or offline
r at Legal/
_,:5 Compliance
Are you confident it would not damage CJ's function
reputation if reported publicly ? for help
T
YES

Appropriate decizion and behavior

If we cannot answer affirmatively to all of the above
questions with confidence, then we should not do it. If
we cannot answer definitively for any question, we
should seek advice from those around us. When in doubt,
please consult with the Legal/Compliance function for
guidance or make inquiries about the Code of Conduct
online.

We do business in many countries around the world. We
are expected to comply with the laws and regulations of
every country where we do business, as well as the Code
of Conduct. If something is otherwise permitted under
the Code of Conduct but prohibited under local laws and
regulations, or is permitted under local laws and
regulations but prohibited by the Code of Conduct, we
should refrain from engaging in such conduct.



WHAT SHOULD WE DO IF WE DISCOVER A
CODE OF CONDUCT VIOLATION?

Putting the Code of Conductinto practice includes the responsibility to
actively raise issues and promptly resolve them, even for very minor
suspicions or concerns. Active issue raising not only helps us prevent the
violationsin advance, but it also helps us deal with violations that have
already occurred before they lead to more serious harm.

VIOLATING
THE CODE OF
CONDUCT

REPORTING
A CODEOF
CONDUCT
VIOLATION

Aviolation of the Code of Conduct may be subject to
internal disciplinary action, up toandincluding
termination of employment, as well as civiland criminal
liability. All of the following constitutes a violation of the
Code of Conduct:

®

* Making decisions or taking actions that are
inconsistent with CJ's Management Philosophy and
the Code of Conduct

» Asking or directing someone else to violate the Code
of Conduct

» Not immediately reporting a known or suspected
violation of the Code of Conduct

» Failing to cooperate with internal investigations for
a possible Code of Conduct violation

» Retaliating against someone who reports a Code of
Conduct violation in good faith

» Discouraging someone fromreporting a Code of
Conduct violation, coercing the reporter to
withdraw the report, or otherwise interfering with
the report process

CJ employees shall report any violation of the Code of
Conduct. Areport may be made under his/her name or on
an anonymous basis.

CJ also operates the following channels for accepting
reports on violations of the Code of Conduct, such as
website, e-mail, facsimile, mail, as well as CJ] Whistle.
Please refer to the website for each CJ affiliate, as each
operates individual channels for accepting reports.

INVESTIGATING
A REPORTED
VIOLATION

k= https://www.cj.net/footer/cyber.asp
& cjgroupaudit@cj.net/ cjwhistle@cj.net
13 (82)2-726-8929 (Fax)

=7 Audit Team, C] THE CENTER 12 Sowol-ro
2-gil Jung-gu, Seoul

Allreports of Code of Conduct violations are investigated
pursuant tointernal standards and handled under
heightened security. C] employees are expected to fully
cooperate with an investigation, including providing all
requested information and documentation related to the
matter reported upon request.

As appropriate, the reporter will receive updates on the
progress and result of his or her report. If the investigation
finds that there was a Code of Conduct violation, the
violator will be subject to appropriate disciplinary action
and the Company will take any other necessary
appropriate remedial action to prevent recurrence.









OUR PR SE

TO CUSTOMERS

e provide ONLYONE products and services to our customers.

* We promote and sell our products and services to customers
ethically and honestly.

* We take our customers’ feedback seriously, and customer
satisfaction is our utmost priority.

omers’ personal information in a secure and

I.M TO CUSTOMERS =—
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The ONLYONE spirit is CJ's most important core value of
striving to be the first, best, and different in every way.

Based on this, we are continuously creating new products,
services, systems and businesses not tried by others.

CJ has been constantly creating new industries and
expanding the market in its journey of creation.

We will become a global lifestyle company that brings health,
happiness, and convenience to our customers by providing
the best value with ONLYONE products and services.

b2





































* We perfor

privacy an
















IMPROPER
FINANCIAL
TRANSACTIONS

* Havinginfluence on the hiring of family members, relatives or
acquaintances (interviews, evaluation, compensation, etc.)

* Having family members or relatives who work for competitors
or business partners or have a financial interest in them

Financial transactions between fellow CJ employees can getin
the way of performing your duties and damage your personal
relationships, as well as the overall organizational atmosphere.
You must not engage in transactions such as guaranties or loans
within the Company under any circumstances. In particular,
monetary transactions taking advantage of rank or hierarchy
within the organization are strictly prohibited.

CONFLICT OF INTEREST RELATED TO SUPPLIER
SELECTION

Q
Q

The Company has a huge print job, and my uncle happens torun a print shop.
| am thinking about placing the order because | can negotiate the price with him,
and it would be easy to communicate. Would this be okay?

While transactions with a company operated by an acquaintance or a relative are not
illegal per se, they should be avoided if possible. This is because personal interests may
getinvolved or make it difficult for you to make a rational decision during contract
negotiations and course of dealing. If such deal is absolutely necessary, you must
report it to your supervisor in advance and adjust your work scope so that you are

not in charge of the transaction, and the new person in charge must also strive for a
transparent and fair transaction to avoid any unnecessary misperception.




We can be at ease and focus on work in an environment where we respect each
other's privacy. However, failing to keep work and personal life separate during work
hours can disturb your co-workers” work and ruin a positive organizational culture.
Also, you must keep in mind that the Company’s reputation may be damaged if the
statements you make or actions you take are misunderstood as made on behalf of CJ.

RESPECTING AND
PROTECTING
PRIVACY

POUTICAL
PARTICIPATION

USING SOCIAL
MEDIA

We respect the privacy of our co-workers, and we do not collect or
record any data related to their personal lives. Even if you come to
know something about your co-worker’s personal life by chance,
you must not disclose it without his or her consent. Furthermore,
we strictly manage our employees’ sensitive personal information,
such as personnelrecord, performance evaluation and salary.

Werespect the political rights and views of each individual member
of CJ. However, you must not allow your own political views and
participation to be misunderstood as the Company's official
position. In particular, you must not engage in political activities
within the Company premises during work hours or use the
Company'’s organizations, personnel or assets for political purposes.

We respect and support CJ employees’ use of social media to
communicate with others and to spot the latest trends. However,
becauseitis difficult to distinguish between business and personal
life on social media and information has widespread ramifications,
you must be extra cautious when it comes to the following to prevent
any negative impact on the individual and the Company:

Do not forget that you are a member of CJ when posting
something on social media.

Keep in mind that anything you say can be misinterpreted as an
official statement from the Company.

Do not post anything that tarnishes someone else’s reputation,
and always conduct yourself honestly, precisely and ethically.

Be careful not to leak work-related information, such as
information, events or rumors about the Company that have
not been officially announced.

Refrain from using social media excessively to the point of
interfering with your work or your colleagues’ work.
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O U R P R O M I S E We establish the rules and systems in which we can compete
fairly and freely with our competitors and grow together with our
TO FELLOW
When it comes to industrializing a particular business,
P L AY E RS l N growing the pie for the industry, and then globalizingiit,

itis very important for companies to have a genuine philosophy

THE MARKET I

We firmly believe that CJ will grow further and earn the respect of
the global society when we keep our promise to our fellow players
in the market and fulfill the value of shared growth.

b/

* Weestablish a sound transaction order by competing fairly.

* We create anindustrial ecosystem of shared growth by dealing
fairly with our business partners.

OUR PROMISE TO FELLOW PLAYERS IN THE MARKET >



WE ESTABLISH A SOUND TRANSACTION ORDER BY
COMPETING FAIRLY.

ONLYONE products and services are, have always been, and will continue to be, the
source of the competitive edge for all of CJ's businesses. Engaging in free competition and
pursuing fair profits have served as the basis for CJ's continuous innovation and growth,
and it is essential for greater customer satisfaction and creative corporate activities.

FAIR COMPETITION

COMMUNICATING
WITH
COMPETITORS

Collusion (cartel) refers to two or more companies by agreeing to engage
in any of the following anti-competitive activities:

QP\ease refer to the "CJ Global Fair Competition Policy” for more details on
collusion.

O
* Setting, maintaining or changing prices
* Determining the terms of sale or payment for products
 Limiting the production, delivery, transport or sale of goods
* Restricting sales territory or sales partners

* Not allowing the construction or expansion of facilities or
introduction of new equipment

* Limiting the types or standards for products
* Managing key parts of business jointly
* Bidrigging

Collusion isrigorously regulated by every country in the world. Both
implicit conduct and explicit consent can be consideredillegal. In
particular, depending on the country, it may even beillegal to make
business decisions by considering and anticipating the actions of
competitors.

You should avoid communication with competitors that could be seen
as violating fair trade regulations or limiting competition, if possible.

You must always be cautious when communicating or meeting with
competitors for work, and if there is even a tiny bit of doubt about the
legality of your actions, you must inquire and get help fromthe Legal/
Compliance Department in advance. When contacting competitors, you
must always keep the followingin mind:

COLLECTING
INFORMATION ON
COMPETITORS

* You should not attend gatherings with competitors, both formal
and informal, where information that could limit competition, such
as the price, terms of sale, etc., may be discussed.

* Ifyou think they are talking about collusion at your meeting, object
clearly, make a note of it and leave the scene. Afterwards, you
must share the details of the meeting with the Legal/Compliance
Department as soon as possible.

* You should not provide or exchange business information, such as
prices or terms and conditions of sale, etc., with competitors.

» If you acquire a competitor’sinformation lawfully, you must
specify the source.

We gather market information, including information on competitors,
lawfully from official sources. If someone offers to provide you with
non-publicinformation about a competitor, you must decline and notify
the Legal/Compliance Department. You must be cautious because any
of the following could constitute improper collection of information:
Q Pleaserefer to the "CJ Global Fair Competition Policy” for more details

on information exchange with competitors.

* Receiving non-public information directly from competitors

* Collectinginformation through customers, business partners or
former and current employees of competitors

* Asking market research agencies, consulting companies and other
experts to share the information they have on competitors, or
making a request for illegal collection of information

* Collectinginformation under false pretenses or by taking
advantage of someone’s mistake



WHAT CONSTITUTES AN AGREEMENT IN COLLUSION ACQUIRING INFORMATION PROPERLY

Q | was at a social get-together with working-level staff from our competitors. While Q We are trying to figure out why sales are dropping for some of our products. Our supplier
talking about an ongoing bidding for a public institution, someone from Company A also happens to supply for Company A, a competitor of ours, and | am curious about
asked me how much we were on bidding so that they could outbid us, and | told them. Company A’s sales volume. Can | ask for that information?
Although it was not an outright rejection, we never intended to comply with Company
A'srequest for cooperation from the beginning. We ended up winning the bid by
submitting an amount that was different from what we told Company A and sufficient Q You must not ask for that information. It would be considered either improper
for us to win the bid. Would this be considered collusion? management intervention or improper request for management information prohibited
by fair trade regulations. For information that is not disclosed by the party in question or
through the media, you must check the source of the information and make sure not to
Q It would be considered collusion. Even if we did not intend to follow through with the violate any applicable laws and regulations.
agreement from the outset, taking advantage of Company A's belief that we would
honor the agreement to win the bid is ultimately an anti-competitive conduct. You
must keep in mind that an agreement for collusion is established by overt acts, and it
does not matter what your original intent was or if you actually performed as you had
agreed.




WE CREATE AN INDUSTRIAL ECOSYSTEM OF SHARED
GROWTH BY DEALING FAIRLY WITH OUR BUSINESS

PARTNERS.

We acknowledge our business partners as important companions for business,

and we communicate sincerely and deal fairly with them. Establishing a healthy industrial
ecosystem where we can grow together with our business partners through fair
distribution of responsibilities is synonymous with demonstrating the value of shared
growth and will also increase CJ's competitiveness.

COMPANIONSHIP
WITH BUSINESS
PARTNERS

UNFAIR
TRANSACTIONS

We select our business partnersin accordance with transparent and
fair procedures and objective criteria, regardless of the type of business
relationship or contract. We do not enter into contracts with business
partners that try to do business with us usingimproper or expedient
means, and we build and maintain companionship with our business
partners with whom we can share our values and policies.

Unfair transaction is defined as doing business with another party using
unfair orimproper means. The following unfair transactions are strictly
prohibited:
Q Please refer to the "CJ Global Fair Competition Policy” for more details

on unfair transactions.

®

* Refusingto do business or suspending business with a particular
business partner for no valid reason

* Discriminating against a specific trading partnerin terms of price
or other terms and conditions

* Pricinga particular product or service significantly lower than the
usual price for the purpose of keeping a competitor out, or buying
products or services at an unreasonably high price from a business
partner

* Using unfair means such as tie-in sales and forcing employees
to purchase the Company’s products and services or sell them
to others against their will to take away potential customers of
competitors

* Abusing superior bargaining power to the detriment of the
transaction partner

* Making transactions with conditions that unduly restrict a business
partner’s business activities, such as limiting the territory within
which the business partner can do business or with whom the
business partner can do business

NO CORRUPTION
AND GRAFT

PROTECTING
OUR BUSINESS
PARTNERS’
INFORMATION

* Amanufacturer or seller of a particular product forcing or imposing
other constraints on resellers of the product to sell it at a fixed
price

We do not, directly orindirectly, give, receive or solicitimproper
benefits from employees of our business partners, nor engage in private
transactions with them. You must not engage in any of the following key
examples:

* Requesting or receiving excessive gifts for family events,
promotion, or holidays

* Getting wined and dined with meals, parties, golf, etc.

* Making financial transactions with or demanding a loan guarantee
from employees of business partners

* Requestingaccommodations (business expenses, supply of goods,
support for events, sponsorships, etc.)

Werespect theintellectual property rights and trade secrets of our
business partners, and we do not ask for their technical data or the
use of their intellectual property without a justifiable reason in the
course of dealing, nor arbitrarily provide it to third parties or exploit it
unjustly.



COMPANIONSHIP WITH BUSINESS PARTNERS

Q We are currently in the process of selecting a business partner for a new project.
Based on their experience and capabilities, it makes the most sense to give this project
to Company A. However, | happened to find out that Company Ais engaginginillegal
subcontracting. Can we work with Company A given thisinformation?

Q You cannot work with Company A. We must select business partners with whom
we can practice the values pursued by CJ, and even after selecting them, we must
encourage themto comply with CJ's Management Philosophy and Code of Conduct
and continuously monitor them. We must remember that our efforts with regard to
our business partners ultimately help eliminating direct and indirect risks for CJ in
advance.

PROTECTING OUR BUSINESS PARTNER’S
TECHNICAL KNOW-HOWS

Q

| received the source code for maintenance from the developer of our website.

Now that the contract termis up with this developer, we are thinkingabout entering
into a maintenance contract with another company. Can | provide the source code to
the new company?

In principle, you should not provide it. A source codeis an intellectual property right,
just like patents, utility models, designs and copyrights, and it cannot be provided
to third parties without the proper right to do, which means you were granted
permission from the owner of the right by contract or other means.




OUR PROMISE
TO THE GLOBAL
COMMUNITY

* We create shared value and fulfill our corporate social responsibility.

* Werealize social values by respecting human rights and protecting the
environment.

* We comply with the anti-corruption and anti-bribery laws fromall over the
world.

* Werespect the international trade order and abide by the laws and regulations
of each country.

19

CJ is doing business all over the world with the goal of
becoming the No.1 global lifestyle company that sets the
lifestyle trends for people around the globe and is loved
and respected by the global community.

We can truly contribute to the national economy and
co-exist with those living in the region where we do
business when we respect their culture, traditions,
laws and regulations and contribute to their society.

b2

OUR PROMISE TO THE GLOBALCOMMUNITY On



WE CREATE SHARED VALUE AND FULFILL OUR
CORPORATE SOCIAL RESPONSIBILITY.

Based on our Founding Philosophy of contributing to the national economy and the value of
sharing, CJ wishes to fulfill its responsibilities as a member of the national society and create
a society of co-existence through its business. To this end, we are constantly striving to
create shared values and foster a healthy industrial ecosystem through all our businesses and

management activities.

CJ Csv

RESPECTING AND
SERVING THE LOCAL
COMMUNITY

Through our ONLYONE core values of "Guardian or Dreaming Youth"and
"Coexisting Industry Ecosystem,” CJ] CSV aims to achieve harmonious
growth and to contribute to sustainable social development with diverse
members of our society.

©

* Guardian of Dreaming Youth

- We strive to cultivate future talents by linking systems and business
infrastructure as our corporate social responsibility to help young
people grow up healthy with dreams and hopes.

- Top projects: Donors' Camp, Tune Up, Stage Up, and Story Up

* Coexisting Industrial Ecosystem

- As anindustrial ecosystem leader, we will create an ecosystem
where stakeholders grow together to firmly establish the industrial
structure and expand the foundation of the ecosystem.

- Top projects: Senior Parcel Delivery Service, O'PEN, and Joyful
Company

As a member of various local communities, we respect the laws, culture
and values of the countries and regions where we do business and strive
toimprove the quality of life for everyone. We also actively encourage CJ
employees to engage in community service activities. We can all play a
positive role in social development through a wide array of public interest
activities that enrich the human society.

CREATING JOBS
AND PAYING TAXES
FAITHFULLY

Not only are we exporting ONLYONE products and services all over
the world, we are also continuously expanding our global business
with aggressive investments. Contributing to economic growth by
creatingjobs steadily and paying taxes faithfully in the countries and
communities where we do business is the epitome of contributing to
the national economy.



WE REALIZE SOCIAL VALUES BY RESPECTING HUMAN
RIGHTS AND PROTECTING THE ENVIRONMENT.

In the past, financial performance was the key measure for valuation of a company.
Nowadays, companies that contribute to the public good and development of the global
community by realizing social values are more popular and highly regarded. We vow to become
the No.1 global lifestyle company that respects human rights, protects the environment and
leads the way for the pursuit of social value.

RESPECTING HUMAN
RIGHTS

PROTECTING
CHILDREN AND NO
FORCED LABOR

PROTECTING THE
ENVIRONMENT

We are against human rights violations, and we support and honor the
international human rights norms, including the Universal Declaration of
Human Rights. In order to prevent human rights violations, we have in place
a human rights management system with dedicated teams, and we manage
and regularly conduct due diligence on action items for human rights
management. If any human rights violations take place, we do our best to aid
the victims.

We comply with the minimum age requirement for employment set by each
country. Even for children who are legally eligible to work, we do not subject
themto dangerous working conditions that may negatively affect their
physical, psychological and social development. We respect our employees’
dignity and do not force labor against their free will by means of assault,
intimidation, imprisonment or other improper restraints.

We strictly abide by the environmental laws and regulations to minimize
pollution and prevent accidents. We also strive to utilize resources
efficiently, provide environment-friendly products and services, and
operate organized management systems. In addition, we actively
participate in conservation efforts by the local communities to solve
environmental problems, and we also stay committed to and participatein
international conservation activities, such asresponding to climate change,
managing water resources, minimizing waste, etc.

CREATING SOCIAL
VALUES TOGETHER

As the global business environment expands, so does our supply chain
consisting of suppliers, agents, joint venture partners, business partners,
vendors, etc. with whom CJ has a business relationship. Toimprove the
overall capacity of the industrial ecosystem, we make sure everyone
within our global supply chain meets CJ’s principles and standards with
regard to compliance with the laws, anti-corruption, respecting human
rights, prohibition of child and forced labor, adherence to health and
safety obligations for employees, and protection of the environment,
etc. with constant support and monitoring.



WE COMPLY WITH THE ANTI-CORRUPTION AND
ANTI-BRIBERY LAWS FROM ALL OVER THE WORLD.

There is a growing interest in anti-corruption and ethical management around the world.

As a global provider of products and services, CJ puts a lot of effort into preventing corruption.

In order to advance honestly and fairly in the global market, CJ] must keep its promise to do
business ethically and with integrity.

COMPLYING WITH
ANTI-CORRUPTION
LAWS AND
REGULATIONS

NO IMPROPER
SOLICITATIONS

NO BRIBERY

We strictly comply with the anti-corruption laws fromall over the world,
including the United States Foreign Corrupt Practices Act (FCPA), as well
as the Korean anti-corruption laws and our internal policy. We must
keep in mind that violating anti-corruption laws can lead to penalties for
individuals as well as companies and can result in serious financial losses.

Q Please contact the Legal/Compliance Department for more details on the
FCPA and other anti-corruption laws and regulations.

Q Pleaserefer to the "CJ Global Anti-Corruption Policy” for more details.

We do not engage in any form of improper solicitation for business profits
or any other unfair benefits. Improper solicitations include both direct
requests and requests through third-parties. Also, we must not oblige with
improper requests from stakeholders.

Q Please refer tothe "CJ Global Anti-Corruption Policy” for more details.

We do not exchange, demand or promise any improper money or anything
of value to employees of government agencies, public state-owned
companies, public institutions, international organizations, regardless of the
local business practices. This applies to both your own conduct and those
involving third parties (including dealers, customs agents or other people
acting on your behalf).

GIFTS AND
HOSPITALITY FOR
BUSINESS

Money or anything of value include money, goods and other proprietary
benefits, as well as all other tangible and intangible benefits that
provide convenience and satisfy the desires of a person.

There are following specific types of money or other valuables:

Money, securities, real estate, goods,
accommodation vouchers, memberships,
admission tickets, discount tickets,
invitation tickets, land userights, etc.

Proprietary Benefits

Providing entertainment with food, liquor,
golf, etc., transportation and lodging
accommodations, etc.

Provision of
Convenience

Debt forgiveness, employment offer, grant

EconemiciBensiits of rights and privileges, etc.

Giftsand hospitality for business must be for the purpose of forming and
maintaining a healthy working relationship, and you must not provide gifts
and hospitality that may affect your ability to conduct business fairly.

Each country hasits own laws and regulations, culture and practice when it
comes to gifts and hospitality, but you must exchange them within a lawful
and appropriate scope under any circumstances. If you are not sure whether
or not providing gifts and entertainment would be appropriate, you should
report it to your supervisor and contact the Legal/Compliance Department.



HIRING THIRD PARTIES TO WORK ON OUR BEHALF

Q Theraw materials sent to the Vietnamese worksite have been held at customs for several
weeks. The customs officerin Vietnamis not explaining why, and the official in charge
seems to be taking his time on purpose. At this time, someone calling himself a “customs
consultant” approached us claiming that we can get customs clearance right away through
him. Can we hire this consultant to clear customs quickly?

Q When hiring a third party, such as outside agents, consultants, etc., to deal with government
official on behalf of the Company in a particular region, you must make sure that no improper
methods, such as bribery, are used. Besides direct bribes, providing improper gifts to third
parties for the purpose of bribing someone else can also be subject to punishment.
If you need to hire a third party, you must consult with the Legal/Compliance Department.

WE RESPECT THE INTERNATIONAL TRADE ORDER AND
ABIDE BY THE LAWS AND REGULATIONS OF EACH

COUNTRY.

Our business activities affect customers, nations and communities around the world.

We comply with all relevant laws and regulations in the countries and communities where CJ
does business, and we try our best to understand their commercial practices and cultures.

We will become a true global No. 1 lifestyle company when we observe the international trade
order and respect the different cultures of each country.

COMPLYING
WITH GLOBAL
COMPETITION LAWS

COMPLYING WITH
INTERNATIONAL
TRADE
REGULATIONS

Competition laws of each country protect the competition order of both
domestic and overseas markets and create a foundation on which we can
compete fairly against our competitors with our products and services.

We understand precisely how the diverse and complex obligations required
by the competition laws of each country where we do business are
applicable to our work and comply with them diligently.

We figure out in advance how the legal and economic sanctions, such as
import and export controls, trade restrictions and commercial embargos,
enforced by each country affect us and comply with those applicable to us.
When it comes to complying with international trade regulations, we must
be especially cautious with the following:

Q)

* Transferring strategic materials or discussing/transmitting
confidential information to non-nationals when it is prohibited

* Filling outimport and export clearance documentation accurately
(indication of origin of goods, classification of items and proper entry
of reported prices, etc.)

* Complying with trade bans and economic sanctions that prohibit trade
with certain nations or businesses in certain nations

* Checking for the requisite application procedures and applyingin
advance if a separate license is required for export

* Exporting at a price lower than the normal price or receiving
inappropriate government aids to promote export when it is prohibited



NO MONEY
LAUNDERING

72

We use legitimate funds to operate our business lawfully. You must not
engage inmoney laundering that conceals the source or use of funds
involving tax evasion, drug trafficking, terrorismand bribery, or any other
unlawful economic activities. We must be especially cautious with the
following, as they are very likely to beillegal financial transactions:

* Splitting a high-value transaction into multiple small transactions
below the reporting threshold to avoid the reporting requirement, or
engaging in abnormally complicated transactions

* Transactions that take placein or arerelated to a tax haven or aregion
notorious for terrorism, drug trafficking or money laundering activities

* Usinga payment method associated with money laundering, such as
bulk purchases of prepaid items like money orders and gift certificates,
or large cash transactions

* Unusual domestic or foreign fund transfers that may be viewed as
fraudulent or unlawful

THE PROMISE OF C] MEMBERS





